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Answer for Cancer



Problem

The causes of cancer and how to treat it can be an 
incredibly complex problem. 

Luckily, each one of us holds a piece of the puzzle in our 
medical records. Not so luckily, researchers are locked 
out of using all that useful data by default.

How can we get people thinking about the power of their 
data in the battle against cancer?



Insight
Answer for Cancer, an online experiment that will 
predict anyone’s cancer risks, based solely on their 
social media data.

Starting with an initial group of one thousand people 
previously diagnosed with cancer, we’ll let anyone in 
the world compare their own social media activity.

And hopefully find a few unexpected correlations 
along the way.

What’s more, the more respondents we get, the more 
accurate the experiment gets.

Idea
Wouldn’t it be striking if we could demonstrate all the 
unexpected lessons that come from big pools of 
data? What if we could show it with the enormous 
data set we all have at the click of a button?

Everyone loves learning about themselves, be it what 
personality types we are, which Harry Potter 
characters we are, or even… how likely we are to get 
cancer.



Here’s how it works.

As people land on the page, they’ll be prompted to log 
in with Facebook or Twitter.

If they have previously been diagnosed with cancer, 
they’ll get an opportunity to disclose that, too. If they 
do, we’ll add it their data to the set of cancer 
diagnosed social media.

Execution



We’ll then compare their social media activity to our 
pre-assembled data set of one thousand people 
diagnosed with cancer, showing significant 
differences and similarities. 

We’ll look at everything, from pages they’ve liked, 
places they’ve checked into, even keywords they’ve 
used, and show how they compare to the cancer 
diagnosed group.



Now that they’ve seen what unexpected insights can 
come out of data, we’ll urge them to learn about 
making their medical records available for 
researchers.



Spread

Cancer researchers require vast pools of data, so this campaign requires mass visibility. Celebrities should be a huge 
help in the initial seeding, as they get results specially relevant to them. Fans are heavily invested in their social media 
activity, and this new spin on it is sure to attract attention.

Let’s face it--an online tool that uses your social media activity to predict your likelihood of getting cancer makes a 
great headline. It’s not hard to imagine internet news sites (Mashable, Buzzfeed, HuffPo, etc.) sharing a link for an easy 
click with minimal PR effort. 

Finally, shareable results from the tool can involve other social media contacts. This would be instrumental in 
demonstrating relevance from one person to another, allowing it to spread organically from person to person 
throughout personal networks.
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